2012 Market Share Graphs for Vancouver

RE/MAX Crest Realty Westside

Market Share - Vancouver, BC
Listing and selling ends combined, market share by units
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Market Share - Vancouver, BC
Listing and selling ends combined, market share by units
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Vancouver Westside/Downtown 2010

Market Share

What Does 24% Market Share Mean?
It is a reflection of consumer confidence in the proven skills of the RE/MAX REALTORS® .
What consumers are driven to is what a REALTOR® with momentum is attracted to.
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Nobody will ever again ask “Who is your company?”
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What Do RE/MAX Associates Do Differently to Average 7 - 14 More Sales a Year Than Their Peers?
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They understand the power of public recognition through branding. They invest in themselves.
They understand the power of knowledge. They work continually to improve themselves.

They understand the power of focus and use business plans to keep on target.
They understand the power of balance. They work, then play. Frequently.

They understand the power of financial independence and the freedom it provides.
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