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hile many businesses are enrap-
tured with the promotional 
power of social media, they 

also need to grasp its perilous dark side – and 
its ability to damage or destroy a business 
with a few choice mouse-clicks.

Domino’s Pizza learned this lesson the hard 
way earlier this year when a video depicting its 
employees smearing mucus on sandwiches was 
posted – and went viral – on YouTube (www.
youtube.com).

The video, a staged joke made by two 
Domino’s employees with nothing better to 
do, was tossed up on YouTube as a lark.

For Domino’s, it was anything but.
Within days, the video was viewed more 

than a million times, became a hot topic on the 
micro-blogging service Twitter (www.twit-
ter.com) and showed up numerous times in 
the top 10 Google search returns for keyword 
“Domino’s.”

“It sickens me that the actions of two indi-
viduals could impact our great system,” said 
Domino’s president Patrick Doyle, who 
made his apology about the incident in a 
video Domino’s posted on, you guessed it, 
YouTube.

Bruce Arnold, founder of Caslon Analytics, 
a web marketing firm that counsels clients on 
managing company reputations online, says no 
company, and no industry, is safe from social 
media’s dark side.

“Some [posts] are little more than a reposito-
ry for juvenile humour, “ Arnold said. “Others 
feature detailed and sometimes persuasive cri-
tiques, including “insider” documentation, and 
are associated with newsgroups.”

Some domains claim up to 50,000 visitors 

daily, and site informa-
tion has been accepted and 
echoed by the mainstream 
media, he adds.

For businesses, the take-
way from Domino’s rude 
awakening is to actively 
develop a reputation-man-
agement strategy before the 
horror occurs and be ready 
to pounce when a silly joke 
– or worse – threatens to go 
viral.

Indeed, according to 
an April 2009 study –  Brand Reputation 
Management: Using Online Monitoring 
to Protect the Company’s Crown Jewels – 
from the Aberdeen Group, companies that 
embrace a reputation-management strategy 
not only guard their brand against attacks, 
they’re also much more likely to increase 
shareholder value as compared to companies 
that ignore the social media space.

Specifically, the report found that companies 
with top-notch reputation-management plans 
are at least 12 times more likely to increase 
shareholder value year over year than their 
tone-deaf counterparts.

“The benefits of online monitoring and 
analysis in the context of brand reputation 
management are clear and compelling,” said 
Jeff Zabin, the report’s author and a research 
fellow at Aberdeen.

Such a monitoring strategy, web market-
ing experts say, needs to encompass social 
media in all its forms, including video sites 
like YouTube, networking sites like Facebook 
(www.facebook.com) and MySpace (www. 
myspace.com) and blogging sites like Twitter.

Fortunately, there are a number of tools and 
service providers that companies can use to 
protect brand image.

One of the easiest ways to secure a general 
idea about what’s being said about your firm 
on the web is to monitor the major online com-
munities, mailing lists and blogs – all places 
where those looking to shape public opinion 
tend to congregate.

The quickest way to begin the process is to 
sign up for Google Alerts (www.google.com/
alerts), which enable you to track mentions of 
your business name, including mentions on 
YouTube.

You’ll also want to sign up for an account 
on Twitter, which you can use to monitor the 
posts there. 

Signing up for a Twitter account will also 
prevent someone else – including a dissatisfied 
customer – from grabbing your brand name and 
masquerading as a company representative or 
whistle-blower. 

One caution: if a company representative 
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ABOVE: Domino’s Pizza experienced 
the “dark side” of social media 

with an unflattering video posted 
to YouTube. TOP RIGHT: Signing up 

for a Twitter account will prevent 
a “squatter” from grabbing your 

brand name. BOTTOM: BlogSquirrel 
will monitor postings about your 

company in the blogosphere.

does begin to post on Twitter for your brand, 
make sure he or she knows the neighbourhood. 
Essentially, you need to be transparent, offering
correct and verifiable information within the
140 characters. You can’t be disingenuous. If 
you’re not transparent, you’ll likely be found 
out, and face a backlash. 

Meanwhile, blog posts can be tracked with 
the free blogwatch service Technorati (www. 
technorati.com), which has been around since
the blog phenomena went large and which does 
a great job of monitoring what’s being said and 
keeping track of newly created blogs. 

Boardtracker (www.boardtracker.com), a
free service that monitors buzz on the count-
less discussion boards on the web, is also an 
essential do-it-yourself tool.
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Please see Getting help page A20

June Warkentin
604-970-5863

or 1-866-970-5863

*ANMORE*7 ACRES
7 ACRES with …OPTIONS… Build your 
private estate… Hold for future development… 
Share with a partner…. Build 2 homes … OR 
purchase adjacent 16 ac, for 23 ac development. 
$2.1M (Offers welcome)

5 – 1 ACRE Parcels – Ready to build  
$719 - $759.

7 ACRE Holding Property.

ANMORE is located only mins to Buntzen Lk 
Belcarra Bay, West Coast Exp., shopping, & 30 
mins to Vancouver. Nature at it’s finest!!

Attention Investors
Property Development Opportunity

Cameron Peters CGA
604-617-9459

cwpinvest@yahoo.ca

FOR SALE - HILL’S BAR GOLD   
Placer Leases & Claims, Yale BC

Looking for Gold... check out this opportunity. Hill’s Bar was one of 
the original gold strikes in BC and today is still giving up its treasure, 
but now at $1000./oz . These claims have never been offered for sale.

Call or email for a detail package.   

Offered at  $1.5 million.
DAVID WILSON – Sea to Sky Premier Properties -  

604.535.2010 or email:  david@mysspp.com

Reply in confidence to 

604-739-5952

LOOKING TO 
PURCHASE 
operating gravel and 

aggregate operations or 

un-developed proven 

sand/gravel resources. 

Anywhere in Western Canada.
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 Mattu Realty
RICHMOND HI-RISE SITE
Develop or Hold

2

For more information, call
Savey Mattu
(604) 720-6474

WORLD CLASS
Action Sports Camp

Pacifi c U.S.
* Two Decades Developing 

Youth & Athletes

* Picturesque Location with 
Over 50 Acres at the Base of a 

World Famous Peak

* Year-Round Operating Business 
Supports Expenses of Real Property

PERRY CAMPBELL (360) 696-9450
pcampbell@genequityco.com

B U S I N E S S  F O R  S A L E

www.genequityco.com

cean Wilderness Inn 
This beautiful oceanfront log home 
offers 10 bedrooms with attached 
bathrooms. Absolutely stunning home 
featuring  beautiful fi r fl oors throughout, 
almost 5 acres of private gardens, hot 
tub, and shelters for outdoor weddings 
and private parties, with  lovely walk 
on oceanfront, where you can watch 
eagles and whales live in and out of the 
ocean,  a short drive to Jordan River for 
fabulous surfi ng and Port Renfrew where 
some of the West Coast's best Salmon and Halibut fi shing are found.

awson Creek, B.C. - Granaries B&B

Thinking of a move to Dawson Creek for work or ? This fabulous fi ve acre property, 
executive style home with a unique B&B retreat with private lake, and three Granaries 
combined to create this award winning B&B. Check out pics, great business catering in 
summer months to weddings and in off season travellers, A picture perfect property.

$1,600,000.00 

 For more information on these exciting listings contact 
www.bedandbreakfastforsale.net

$729,000.00

pectacular Ocean Front Vancouver - Sunset Marina area 
$1,600,000. Just outside West Vancouver boundaries 3.8 acres with 1300 feet 
of oceanfront, no road access or services currently, could be great for cottages or a 
fabulous home, low taxes yet 20 minutes to down town Vancouver.  A wonderful 
investment, least expensive waterfront from West Vancouver to Squamish. Off shore 
vendor wants this sold! Crest Realty

PETER BIRRELL
1-800-665-1455

Contact: 

ROD STEWART  
604-619-9228

New Commercial Building  

FOR SALE $998,000.  
7.5% cap. rate.  
4,348 Sq Ft retail space.  
7010 Pioneer Ave, Agassiz BC.

Fully leased.

Agassiz BC

from A19

It’s also a good idea to keep tabs on anything 
that may be cropping up about your company 
on podcasts – or grassroots radio-show type 
productions that are beginning to pop up on the 
web. PodcastAlley (www.podcastalley.com) 
offers an excellent overview of what’s going 
on in that space.

Other free reputation-management tools to 
check out include BlogPulse (www.blogpulse.
com), which tracks blog posts; Keotag (www.
keotag.com), which tracks keywords, includ-
ing company names, that are being used as 
intro tags on the web; and Compete (http://
searchanalytics.compete.com/site_referrals/), 
which tracks the top website referrals for any 
keyword search.

If do-it-yourself monitoring becomes over-
whelming, you may want to try other servic-
es, like BlogSquirrel by CyberAlert (www. 
cyberalert.com/blogmonitoring.html). 
BlogSquirrel will automatically monitor blog 
postings containing your company’s name and/
or other keywords and send you daily reports 
about those postings via e-mail. 

The service also offers you tools to ensure 
you’ll receive fewer alerts about posts you 
consider irrelevant. Webclipping.com 
(www.webclipping.com), a long-established 
service, will also track what’s being said 
about your company on the web, keep you 
apprised of competitors’ activities and send 

out alerts about copyright or trademark
abuses. 

Nielsen Online (www.nielsen-online.com) 
combines the auto-monitoring of blogs with
human analysis to help companies avoid poten-
tial PR nightmares. One especially interesting
feature: its software is programmed to include
analysis of “natural language,” so you’ll be
able to find positive or negative posts about 
your company, even if those posts are rendered 
in poor grammar.

Factiva Insight: Reputation Intelligence
(www.factiva.com/factivainsight/reputation) 
offers a more comprehensive look, monitoring 
what’s going on with your brand across virtu-
ally all media. It is a joint venture with Dow
Jones and Reuters and will track all media
mentions of your company from TV, radio,
newspapers and even blogs. 

Other reputation-management service 
providers to check out include Radian 6 
(www.radian6.com/cms/home) and Visible
Technologies (www.visibletechnologies.com). 
“If you spend the time and effort to listen 
and monitor, you’ll be able to identify trends
in the conversation and understand – before 
you engage – what your customers might be
expecting from you once you get there,” said 
Amber Naslund, director of community for 
Radian 6.◆

Joe Dysart is an Internet speaker and business
consultant based in New York City. E-mail:
joe@joedysart.com. Web: www.joedysart.
com.

TIM HILL   
C: 604.319.4700   
O: 604.939.6666    
www.tim-hill.ca

Double Duplex 
in Maple Ridge Downtown Core. 

$5000/Month Potential Income. 
Owner is willing to sell land 

only as an option. 
Rezone and build high density! 

13116 square foot lot with 3134 square 
feet of high end fi nished living space 

with no expense spare. 
$1,430,000.00

nvestors ream! 

Coronation West Realty

Hans Jeschek  1-800-611-2163   

HOPE OPPORTUNITIES

 Wheeler Cheam

63935 Old Yale Road
Fronting onto 3 streets, this 
is a very unique property. 
All services are at lot line 
ready to build your Dream 
Income producing building 
with residence above. Other 
services in walking distance 
include 2 restaurants, 2 gas 
stations with convenience 
stores and K to 7 school.

20200 Cypress Street
Sub-dividable property for 
13 Freehold or 15 Strata 
lots. Well priced for ag-
gressive developer. Prop-
erty faces onto 2 streets 
and is located in an area of 
good homes and new proj-
ects. All city services are 
available. Some marketable 
timber on the property.

680 Coquihalla Street
12+1 Unit townhouse. 
Units, 8 – 2 bdrm, 4 – 3 
bdrm, 1 bachelor. Located 
in 2 buildings, in good 
area of Hope. Located near 
all schools. Strata subdivi-
sion has been approved by 
Town and re-zoning com-
plete. Good opportunity to 
increase value.

64211 Flood Hope Road
Prime highway commercial 
or re-development prop-
erty currently zoned C2. 
2.5 acres mostly flat with 
view of highway 1, very 
good hwy exposure.  Good 
access from TC hwy exits. 
Close to downtown.

Subscribe
1-800-661-6988

www.westerninvestor.comwww.westerninvestor.com

LAND
1-800-661-6988

Looking to land the right deal?
$2 Billion worth of opportunities 

every month!
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